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Sociology of Markets | SOU33131

Year Junior Sophister
ECTS Credits 5

Contact Hours 22

Pre-requisite

Semester 1

Module Leader & Lecturer | Dr. Annatina Aerne
Contact Email TBC

Module Outline:

This course has three aims. First, we shed light on how markets emerge, and the actions needed
to create a market. Second, we want to understand the role of institutions, networks, and
culture in shaping markets. Third, we want to see that the way in which markets are organized
has distributive effects. Understanding that specific actions are needed to create a market and
the different ways in which markets can be shaped counters an understanding that takes
markets as granted and market competition and the ensuing consequences as something
natural.

Module Learning Objectives:

e TBC

Assessment:
e 80% Essay

e 20% Student presentation

Recommended Reading List:

e TBC



